
Well Wedd is an adaptive wedding brand for neurodivergent brides.
The brand's name, Well Wedd, incorporates the two key elements of the

brand: Wellness & Weddings. The brand’s goal is to ease the bride's
neurodivergent & sensory struggles on her wedding day so she
is able to remain present & peaceful throughout the celebration.





Design Problem Statement
The primary goal of this project is to create a wedding dress collection to alleviate the effects of neurodivergent disabilities

for individuals on their wedding day. After researching the broad range of neurodivergent challenges, I have narrowed
down specific symptoms that are most likely to interfere with one's wedding day. The research conducted for this dress is

specific, but not limited to, sensory sensitivity, anxiety, ADD, OCD, and high-functioning autism. Everything from sensory-
sensitive safe fabric to CBD fiber infusion will line each dress. From there, the dresses will vary in compression, weight,

versatility, and more to ease a variety of ailments stemming from neurodivergence. The goal is to give brides an extra layer
of comfort & support on their special day so that they can remain as present as possible. The adaptive wedding apparel
industry is virtually non-existent, especially for individuals with "invisible" disabilities. The wedding market is vast and

neurodivergent apparel is highly underserved, thus creating the perfect opening for this collection.

Consumer Needs Report
Methods for user research - I analyzed existing transcripts & interviewed individuals with neurodivergent disabilities. The
research was analyzed using a template breaking down needs into three categories: Functional, expressive, and aesthetic.
Key items were pulled and quoted for all five individuals. The Consumer personas below have been created to reflect the

findings of the FEA report. From the FEA analysis of five Individuals with neurodivergent disabilities, the main needs
identified were compression, fabric texture & infusion, and removable features. These adaptable features are focused on

easing sensory issues through fabric choice & seam construction. The next feature focuses on calming anxiety using CBD-
infused fabric, compression technology, and crowd shields to prevent overstimulation. Lastly, there will be many

removable parts of the dress to avoid Claustrophobia & improve breathability. These consumers host a wide range of
neurodivergent disabilities, many of which have overlapping struggles that can be addressed with the above modifications.

The wedding market is currently underserving all disabilities, with virtually no neurodivergent options available.
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Branding Ideas



Final Garment Prototype
This prototype is for the initial sketch "Tie the Bow." Throughout the creation of the
brand, I adjusted the design & sewed a final prototype based on the refined sketch.


